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Abstract 

The growing prevalence of mental health challenges, particularly burnout, has intensified 

public interest in wellness and self-care, especially since the COVID-19 pandemic. Wellness 

tourism—defined as travel aimed at enhancing personal wellbeing—has emerged as a rapidly 
expanding sector, offering activities such as yoga, nature immersion, and culinary 

experiences. Agritourism, which provides authentic, farm-based experiences, aligns well with 

wellness tourism by promoting emotional, physical, and mental wellbeing. Studies show 
agritourism can reduce stress and improve mood, making it a valuable tool for mental health 

promotion. Agritourism providers can capitalize on this opportunity by integrating wellness-

focused offerings and strategically marketing their benefits. Activities like farm-to-table 
dining, meditation, and animal interaction can attract wellness tourists and diversify 

agritourism products. However, further research is needed to identify which agritourism 

experiences most appeal to wellness tourists and which marketing strategies are most 

effective. Understanding these factors can enhance visitor satisfaction and support 
sustainable rural development. 
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Introduction 

In recent years, there has been an increase in mental health challenges, such as burnout, 

which is "a syndrome conceptualized as resulting from chronic workplace stress that has not 

been successfully managed" (World Health Organization, 2019) and is characterized by 

exhaustion, alienation, and reduced productivity (Institute for Quality and Efficiency in Health 

Care, 2024). This phenomenon became more prevalent with the COVID-19 pandemic, which 

brought on significant mental health impacts across all age groups—compounded by employees 

experiencing increased workloads, limited personal life, and insufficient access to support 

systems. In the US, 51% have experienced it in their current roles, and 63% of them believe 

mental and emotional stress is the cause (Perez, 2024). As a result, there is an increasing effort in 

mental health and wellbeing. For example, a study by CivicScience (2025) found that 64% of 

Americans practice some form of self-care (e.g., physical, mental, social), representing a 57% 

increase from 2020. There is also evidence that people, particularly Gen Z and millennials, are 

not only prioritizing wellness, with 84% placing it as their top priority, but also spending more 

on wellness, despite the current economic landscape (Pione et al., 2025). The pandemic served as 

a conversation starter about wellness and mental health, encouraging a different approach to 

overall wellbeing and mental health. 

 

Wellness Tourism: Trends and Growth 

Wellness tourism is defined as "travel associated with the pursuit of maintaining or 

enhancing one's personal wellbeing" (Global Wellness Institute, 2024), with an understanding of 

wellbeing in a holistic manner, encompassing not only physical but also mental and emotional 
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aspects. Wellness tourism encompasses activities such as retreats, yoga, nature immersion, and 

culinary experiences, all of which provide opportunities for self-care. Wellness tourism is one of 

the fastest-growing segments of the wellness industry, with an expected expenditure of over $1 

trillion by 2024 and projected to continue growing at a rate of 16.6% in 2027 (McGroarty, 2024). 

Wellness tourism trends suggest that travelers are seeking enriching experiences that enable them 

to rejuvenate, recharge, and heal, contributing to a multidimensional sense of wellbeing 

(physical, mental, and spiritual), and that are family-friendly (Wellness Tourism Initiative, 

2024). This market segment continues to grow, as evidenced by a 30% increase in wellness-

related travel searches (Kocher, 2024) and travelers indicating that the number one reason for 

traveling is to recharge (Taylor, 2024). In response to these travel trends, destinations are 

expanding their wellness offerings, with activities such as meditation, fitness, and similar 

practices becoming increasingly prevalent. These trends and traveler behavior represent an 

opportunity for agritourism providers, as they could integrate elements of wellness into their 

offerings and attract a new segment to the farmlands. 

 

Agritourism as a Wellness Experience 

Agritourism, understood as "an agricultural diversification activity that results from the 

synergistic intersection of agriculture and tourism (...) offers authentic experiences related to 

agricultural production that showcase the tangible and intangible resources of the region or 

locality" (Global Agritourism Network, 2024) has been found to reduce stress and improve the 

emotional state and overall wellbeing of participants. A study from South Korea indicates that 

people who participate in agritourism experiences report feelings of wellbeing, mood 

improvement, and reduced stress levels after a day of activities (Rezaei et al., 2021). Agritourism 

can also fulfill the need for authentic experiences by incorporating interactions linked to the 

place, making the experiences feel real (Martinus et al., 2024). Therefore, it aligns well with 

everything wellness tourists look for when searching for a new destination or activity, 

representing an excellent opportunity for agritourism providers to target a new market segment 

by marketing their offerings in a manner that is more appealing to wellness tourists, while also 

representing a valuable tool to promote mental health. For example, wellness tourists interested 

in healthy eating can participate in activities such as u-pick farms, farm-to-table dinners, or 

purchase community-supported agriculture boxes. Those interested in maintaining or improving 

their physical health can visit walking trails or yoga classes in farm settings. Those interested in 

improving or maintaining their mental health can participate in meditation sessions, farm 

festivals, and petting zoos. 
 

Market Opportunity for Agritourism Providers 

Agritourism providers are uniquely positioned to tap into the growing wellness tourism 

market by emphasizing the restorative and educational aspects of rural experiences. Strategically 

approaching the marketing of agritourism, presenting it as a form of wellness tourism and 

highlighting its benefits to overall wellbeing, such as offering a connection to nature, 

opportunities for socialization, engagement with local food systems and agriculture, and 

contributing to stress reduction. Critical aspects to consider when marketing such experiences to 

wellness tourists include storytelling and hands-on activities; therefore, incorporating them is 

paramount to the success of these offerings, as they meet the expectations of the wellness 

tourism segment. For example, activities such as picking your own fruit or beekeeping can 
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positively impact one's mood while providing opportunities for contact with nature and adopting 

sustainable practices.  

Bundling wellness and agritourism can make an agritourism provider attractive to a 

broader audience. Furthermore, targeting a market segment they would not traditionally attract 

represents an important opportunity for agritourism providers to diversify their offerings and 

their partnerships. Offering yoga sessions, whether on their own or incorporating farm animals 

like goats, is a great example of such diversification. Marketing plans that feature agritourism 

wellness benefits, whether through traditional channels or social media, are essential and can 

have positive impacts on visitor loyalty, length of stay, and therefore contribute to regional 

development.  

  

Research Gaps and Future Directions 

Further research is needed to determine which specific aspects of agritourism are most 

appealing to wellness tourists, given the different dimensions of wellness (physical, mental, 

emotional). It is expected that different experiences will appeal to different subsegments of the 

wellness tourism market. While there is evidence that agritourism experiences align well with 

those seeking improvement in their overall wellbeing, such as contact with nature and 

socialization, not all agritourism experiences may appeal to tourists seeking wellness-related 

experiences. Therefore, it is essential to gain a deeper understanding of visitor preferences to 

tailor services more effectively. Future research should investigate which marketing strategies 

are most effective in conveying the wellness benefits of agritourism. Evaluating campaigns that 

focus on the various dimensions of wellness can represent an important starting point for better 

understanding the synergies between wellness tourism and agritourism. Beyond surveying or 

interviewing wellness tourists on their interest and willingness to participate in agritourism 

experiences, pilot programs on agritourism farms that focus on wellness could provide valuable 

information for practitioners and researchers alike. 

 

References 

CivicScience (2025, February 20). More Americans Prioritizing Self-Care Amid Declining Well-

Being. https://civicscience.com/more-americans-prioritizing-self-care-amid-declining-

well-being/  

Global Agritourism Network (2024). Definition and Values. 

https://globalagritourismnetwork.org/definition-and-values/  

Global Wellness Institute (2024). Wellness Tourism. https://globalwellnessinstitute.org/what-is-

wellness/what-is-wellness-tourism/ 
Institute for Quality and Efficiency in Health Care (2024, April 15). Depression: Learn More – 

What is burnout? https://www.ncbi.nlm.nih.gov/books/NBK279286/  

Kocher, R. (2024, February 24). Q1 traveller insights: planning ahead for 2024 travel. 

https://partner.expediagroup.com/en-au/resources/blog/q1-2024-travel-trends-insights  

Martinus, K., Boruff, B., & Nunez Picado, A. (2024). Authenticity, interaction, learning and 

location as curators of experiential agritourism. Journal of Rural Studies, 108, 103294, 

https://doi.org/10.1016/j.jrurstud.2024.103294  

Perez, L. (2024). Grant Thornton survey: Employee burnout continues to surge as mental and 

emotional stress mount.  https://www.grantthornton.com/insights/press-

releases/2024/november/employee-burnout-continues-to-surge-as-mental-and-emotional-

stress-mount 

https://civicscience.com/more-americans-prioritizing-self-care-amid-declining-well-being/
https://civicscience.com/more-americans-prioritizing-self-care-amid-declining-well-being/
https://globalagritourismnetwork.org/definition-and-values/
https://globalwellnessinstitute.org/what-is-wellness/what-is-wellness-tourism/
https://globalwellnessinstitute.org/what-is-wellness/what-is-wellness-tourism/
https://www.ncbi.nlm.nih.gov/books/NBK279286/
https://partner.expediagroup.com/en-au/resources/blog/q1-2024-travel-trends-insights
https://doi.org/10.1016/j.jrurstud.2024.103294
https://www.grantthornton.com/insights/press-releases/2024/november/employee-burnout-continues-to-surge-as-mental-and-emotional-stress-mount
https://www.grantthornton.com/insights/press-releases/2024/november/employee-burnout-continues-to-surge-as-mental-and-emotional-stress-mount
https://www.grantthornton.com/insights/press-releases/2024/november/employee-burnout-continues-to-surge-as-mental-and-emotional-stress-mount


Cultivating Wellness: Tapping into Wellness Tourists as a Growing Market for Agritourism  5 

Pione, A., Medalsy, J., Weaver, K., Callaghan, S., & Rickert, S. (2025, May 29). McKinsey & 

Company. The $2 trillion global wellness market gets a millennial and Gen Z glow-up. 

https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/future-of-

wellness-trends  

Rezaei, M., Kim, D., Alizadeh, A., & Rokni, L. (2021). Evaluating the Mental-Health Positive 

Impacts of Agritourism; A Case Study from South Korea. Sustainability, 13(16), 8712. 

https://doi.org/10.3390/su13168712  

Taylor, M. (2024, May 14). Travel Pulse. Experts Discuss How Travel Impacts Our Mental and 

Overall Health. https://www.travelpulse.com/news/features/experts-discuss-how-travel-

impacts-our-mental-and-overall-health  

World Health Organization (2019, May 29). Burn-out an "occupational phenomenon": 

International Classification of Diseases. https://www.who.int/news/item/28-05-2019-

burn-out-an-occupational-phenomenon-international-classification-of-diseases  

 

https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/future-of-wellness-trends
https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/future-of-wellness-trends
https://doi.org/10.3390/su13168712
https://www.travelpulse.com/news/features/experts-discuss-how-travel-impacts-our-mental-and-overall-health
https://www.travelpulse.com/news/features/experts-discuss-how-travel-impacts-our-mental-and-overall-health
https://www.who.int/news/item/28-05-2019-burn-out-an-occupational-phenomenon-international-classification-of-diseases
https://www.who.int/news/item/28-05-2019-burn-out-an-occupational-phenomenon-international-classification-of-diseases

