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Agritourism Management Course Using an Interactive Approach

Abstract

Agritourism, the practice of combining agricultural activities with tourism, has become a
significant trend in rural development around the world. It offers farmers a unique opportunity
to diversify their income while providing tourists with immersive experience of rural life. But
even more important is the role that agritourism plays in educating people about the realities
of agriculture and its economic, social, and cultural value. The Agritourism Management
course uses an interactive approach to provide students with practical, modern learning
experience. This innovative approach prepares students to become successful entrepreneurs
in the rapidly growing agritourism sector.

Keywords: agritourism, education, course, students, interactive approach.

Introduction

Agritourism, the practice of combining agricultural activities with tourism, has become a
significant trend in rural development around the world, offering farmers a unique opportunity to diversify
their income while providing tourists with an immersive experience of rural life. Agritourism in the U.S.
generated $1.26 billion in revenue in 2022 on more than 28,617 farms (Chase, L., M. et al., 2023). Tourists
can participate in agricultural work, enjoy nature, visit local markets, and attend educational seminars, etc.,
which can provide a deeper understanding of the culture and traditions of the region. But even more
important is the role that agritourism plays in educating people about the realities of agriculture and its
economic, social, and cultural value (Kalna-Dubinyuk, T., & Dubinyuk, Y., 2025). The Agritourism
Management course uses an interactive approach to providing students with practical, modern learning
experience (Kalna-Dubinyuk, T., 2021). Students will use interactive system to simulate the real-world
challenges and decisions of an agritourism business. This innovative approach prepares students to become
successful entrepreneurs in the rapidly growing agritourism sector (Holladay, P.J., 2024).

Approach
The basis for the successful implementation of agritourism is education. Students should know the
basics of the tourism business, including marketing, quality management of services, environmental
responsibility and communication with customers. Modern educational programs focus on integrating
agritourism into the curricula of universities and colleges. The main thing in this is training in agritourism
management with an interactive approach. Quality education helps to turn an ordinary farm into a profitable
tourist facility.

The Agritourism Management Course includes:

Learning the Basics of Business and Marketing

* Financial Planning: Learning how to write business plans, calculate the cost of services, manage
profits and investments.

* Digital Marketing: Mastering social media promotion tools, creating an attractive website,
working with online bookings and reviews.

* Branding: Understanding how to create a unique identity for a farm (brand) that distinguishes it
from competitors (for example, "farm museum", "organic farm spa").

Training in Service Quality (Hospitality)
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* International Hospitality Standards: Learning the rules of communicating with customers,
resolving conflicts, etiquette and creating a comfortable atmosphere.

* Specialized knowledge: Learning cooking master classes, conducting excursions, knowledge of
local traditions and history that can be integrated into a tourist product.

Learning Design Experiences

Education should teach how to turn routine work into a tourist product:

* Creating interactive programs: Developing routes (e.g. "Cheese Trail", "From Grain to Bread"),
interactive tasks for children (harvesting, caring for animals).

» Safety and Sanitation: Teaching visitor safety standards (especially on the farm), fire safety rules,
food hygiene.

The course Agritourism Management consists of six modules, each of which has a quiz at the end
using an interactive program. Such a program consolidates the educational material by checking and
teaching at the same time. The program asks questions and gives several answers, and the student must
choose the correct one. So, step by step the answers are formed for each module. At the end there is an
exam where the student is asked to develop an agritourism component for a certain farm. Here the student
also uses an interactive program that helps him form decisions.

Agritourism Management Course Content:

Module 1: Introduction to Agritourism

Defining Agritourism: What is agritourism? What are its different forms?

History and Trends: The background and evolution of farm tourism.

Benefits and Challenges: Understanding the opportunities for farm businesses (diversification,
income generation, customer engagement) and the potential challenges (liability, regulations,
workload).

Module 2: Business Planning and Development

Feasibility Assessment: Evaluating your farm’s resources, location, and potential for an agritourism
venture.

Creating a Business Plan: Developing a detailed plan including a mission statement, goals, and
strategies.

Financial Management:

o Analyzing costs and benefits.

o Budgeting and financial forecasting.

o Understanding funding sources and investment options.

Legal and Regulatory Requirements:

o Navigating land use laws and zoning.

o Obtaining necessary permits and licenses.

o Understanding food safety regulations for on-farm food service.

o Worker and employee management issues.

Module 3: Risk Management and Safety

Liability and Insurance: 1dentifying legal and liability risks associated with agritourism.

Risk Mitigation Strategies: Implementing safety protocols, signage, and waivers.

Emergency Preparedness: Creating plans for emergencies and accidents.

Animal Welfare: Addressing the ethical treatment and management of animals involved in
agritourism activities.
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Module 4: Marketing and Customer Service
Market Research: ldentifying your target audience and understanding their expectations.
Branding and Promotion: Developing a strong brand identity for your agritourism business.

Marketing Tools:

o Creating a marketing plan.

o Utilizing digital marketing (website, social media, email).

o Traditional marketing methods (brochures, local advertising).
Customer Service and Hospitality:

o Creating a welcoming and safe environment for visitors.

o Developing a customer care policy.

o Managing customer feedback and complaints.

Module 5: Operations and Management

Designing and Delivering Experiences:

o Planning and executing farm tours and activities.

o Managing bookings and scheduling.

Resource Management: Managing physical resources and on-farm activities.

Event Planning: Planning and managing specific agritourism events.

Human Resources: Recruiting, training, and managing staff, including seasonal workers.

Module 6: Agritourism and the Community

Rural Economic Development: Understanding the role of agritourism in supporting local
economies.

Community and Environmental Impacts: Considering the social, cultural, and environmental
effects of agritourism.

Collaboration: Working with other local businesses and organizations to create a more compelling
visitor experience (e.g., local food systems, tourism brands).

Sustainability: Exploring sustainable practices in agritourism to protect natural and cultural
heritage.

Results
The Agritourism Management course with an interactive approach has the following advantages:
Hands-On Learning: Students move beyond theory to apply concepts in a practical, risk-free
environment.
Real-World Skills: The develops critical skills in business management, risk assessment, and
financial planning that are immediately transferable to a career in agritourism.
Problem-Solving: The interactive system presents students with complex, interconnected problems,
fostering a holistic and systemic understanding of running a farm-based business.
Data-Driven Decision-Making: Students learn to use data and analytics to make informed
decisions, a crucial skill in modern business.

Conclusion
The Agritourism Management course and its interactive system provide a dynamic learning
environment that equips the next generation of agritourism managers with the knowledge and tools needed
to thrive in the exciting and growing industry.
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